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April 2, 2007

Mr. Joel Gill
R-CALF USA
P.O. Box 30715
Billings, MT 59107

Dear Joel:

Thank you for the comments you submitted regarding the proposed Acknowledgment
Guidelines recommended by the Cattlemen's Beef Board Executive Committee in
January. The Executive Committee met again in Denver in mid-March and reviewed all
comments received regarding those guidelines before adopting a final version, which is
enclosed for your information.

In your comments, you said you found it difficult to imagine "any situation where listing
the Board's contractor would add value." With that in mind, I thought you might also be
interested to know that the new guidelines were immediately applied at the March
meeting, providing an example of how they will come into play in that vein. The
Executive Committee reviewed requests from NCBA for permission to use NCBA's
name in connection with sponsorships of events with nutrition and health professional
audiences.

Committee members said they understood that many health professionals may be more
familiar with NCBA than with the beef checkoff, giving NCBA's name some value in
terms of reputation and relationship with the audience. Nonetheless, the Executive
Committee said, it is ultimately important that the checkoff be recognized as the sponsor.
Rather than NCBA's proposed sponsorship line of ''NCBA on behalf of the Beef
Checkoff," then, the committee approved use of "The Beef Checkoff through NCBA" to
place the checkoff at the head of the acknowledgment and next to the Beef Check Logo.
The Executive Committee did not approve a second request from NCBA to allow similar
use of its name in communications to media addressing health and nutrition audiences
and issues.




